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WHO AM I?

..................................................................................................................................

Lucas Jones.

A creative and business writer, with a marketing background.

I’ve worked with a wide range of organisations. With brands and products of all shapes and 
sizes.  In advertising, design, research and marketing agencies. And on my own.

I’ve written for on- and offline media, developing long and short copy across B2B and B2C 
communications. Everything from conceptual creative ideas to tactical one-liners.

My former background in senior agency account management means I understand strategic 
and commercial marketing issues - so I’m more than just a wordsmith.

I’m a Swiss Army knife of writing, with one goal: to help my clients create communications 
that maximise their business success.
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WHAT DO I DO?

..................................................................................................................................

Writing for Branding

Packaging & product 
Concept & positioning 
Tagline generation
Name generation
Product stories and support
Manuals

Writing for Business

Presentations
Whitepapers
Proposals
Case studies
Press releases
Reports
Proofreading
Editing

Writing for Marketing

Web
Print
Promotional literature
Advertising
B2C & B2B communications
Award submissions
Corporate communications
Emails
Blogging
Scripts
Newsletters
Google adwords
SEO
Telemarketing literature
Sales materials
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WHO HAVE I WORKED WITH?

Guinness

BMW

Paypal

Bayer

Avaya

Heineken

Fujitsu

British Airways

UK Civil Service

KJS Solicitors

Capital 95.8FM

Claims Justice

Baby Spa
..................................................................................................................................

Mitsubishi

British Army

Hitachi

Traidcraft

Brocade

Claim Experts

Cisco Systems

Sci-MX

COI

Chordiant

Polycom

EDF Energy

BPP

Ferrero

Pernod Ricard

Kingsmill

Birmingham Council

Psion

Robert Half

Novartis

Trend Micro

Everyman

Shelby SuperCars

IET

Atos Origin

Toyota

Henley Vintners

NHS

Sony

Microsoft

Cott

Premier Inn

Allinson

First Direct

Courvoisier

Bonio

Sophos

Territorial Army

Centresoft

Heinz

Toshiba

IBM

Sara Lee

Cable & Wireless

Absolut

Bakbone

Charity Link

Timberland

St. John’s Ambulance

Symantec

SitexOrbis

Wilkins Kennedy

Renault

Sainsbury’s

Fish4

Pork Farms

Kraft Foods

Moet Hennessy

Regatta Radio

Copas

VMware

Nomura

Avnet

SalesForce.com

The Fire Service

Detica

Britannia

BT

Olswang

FibreGreen

Tetrapak

HM Foods

Unilever

Westfield

Tic Tac

Logicalis

Woodcraft Homes

Pure WCS
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MAIN SECTORS I HAVE WORKED IN

..................................................................................................................................

Automotive BMW; Renault; Shelby SuperCars; Toyota; Mitsubishi Motors

Alcoholic beverages Heineken; Coors; Carling; Absolut; Pernod Ricard; Guinness;  Moet Hennessy; Courvoisier; Asahi

FMCG Heinz; Sara Lee; Ferrero; Kingsmill; Pork Farms; Kraft Foods; Cott Beverages; Allinson; Bonio; Tic Tac; 
Unilever; HM Foods

Pharmaceuticals Novartis; Bayer; Abbott Diabetes Care

I.T. Bakbone; Intrinsic; Trend Micro; Atos Origin; Sophos; Detica; Logicalis; Brocade; Avnet; Magirus; Chordiant; 
SalesForce.com; Polycom; Centresoft; Connexion; KCOM

Retail Timberland; Sainsbury’s; Tetrapak; Westfield Shopping

Telecoms Cisco Systems; Cable & Wireless; Avaya; Nortel; BT

Public Sector Birmingham Council; NHS; British & Territorial Army; COI; UK Civil Service; The Fire Service; LeasePlan; IET; 
BPP

Technology Toshiba; Sony; IBM;  Psion; Microsoft; Hitachi; Hewlett Packard; Creativity Software; Symantec; VMware

Hospitality & travel Premier Inn; Woodcraft Homes; Yin Yang; British Airways; Sheepskin Homes; SitexOrbis

Charity & ethical Charity Link; Everyman Cancer; FibreGreen; Traidcraft

Health & wellbeing Baby Spa; Sci-MX; Sanatogen

Financial Paypal; First Direct; Britannia

Legal Olswang Law; Claims Justice; CKFT Law; Morgan Law; KJS Solicitors; Wilkins Kennedy

Local business Common Essence; Robert Half; Henley Vintners; Regatta Radio; Claim Experts; Copas Turkeys; Kettle
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AVAYA

Video script (extract) Today’s customers want more from their contact centre experiences. They expect to be able to 
contact your business anytime, anyhow, and for problems to be resolved quickly and with 
minimal hassle. Organisations like yours must work harder than ever to meet their needs.

Battling to increase responsiveness and revenues, while keeping costs down, puts you and 
your workforce under pressure. It can all be a real headache: frustrating for you, and 
demoralising for your staff.

Happily, there’s a simpler way to deliver superior service - within budget. 

With Avaya Aura contact centre suite, you can make customer experience match customer 
expectations by allowing staff to work more productively, and address issues more effectively.

Our advanced solutions help you provide customers with a personalised service based on 
their individual needs, through one unified interface. Because all contextual information is 
accessible in one place, your staff can work with all the resources they need to solve 
problems, in real-time. So everyone’s happy.

Avaya Aura Contact Centre Suite. Customer experience to match customer expectations. 
..................................................................................................................................
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BRITANNIA BUILDING SOCIETY

Recruitment advertising Test your limits.

Great service shouldn’t be hard to track down. But sometimes it seems the more you look, the 
more it slips away. We don’t think it has to be like that. When you work at a building society 
owned by its 3 million members and not some faceless shareholders, maybe you just care 
more. 

At Britannia, our customer satisfaction levels are high because we’ve found the best training 
and development people in the business. The real pros. We sat them down and told them 
their mission. They accepted. And then they went to work. 

Now, if you’re trying to track down an employer who’ll support and develop you, you don’t have 
to look too hard. Just infiltrate one of our branches. It’s not so secret any more – we’ve been 
voted the UK’s 2nd ‘Best Big Company to Work For’ by the Sunday Times. 

Put your intelligence to good use. Visit www.britannia.co.uk/testyourlimits

..................................................................................................................................
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BROCADE

Channel marketing The New Networking

Once, we worked in offices. Then we swapped typewriters for desktop computers.
Now our mobiles have more power than those early PCs. We expect work to come to us
— at home, on the train, or at a restaurant.

Smartphones, tablets and netbooks have changed the way we live as well as work.
We demand 24x7x365 access—without exception, without excuse. Network technologies
have strained to keep up.

Now, Ethernet has taken an evolutionary leap forward. The promised benefits of
virtualised infrastructures, cloud computing, convergence and any-time, always-on,
on-demand networking can be realised—with Brocade Ethernet Fabrics.

Brocade is the choice of organisations wanting simple scalability and future-proof,
bullet-proof networks, that enable critical application and service delivery
any-time, any-where.

90% of the Global 1000 rely on our solutions. When the Mission is Critical,
the Network is Brocade...................................................................................................................................
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FIBREGREEN USA

Trade & consumer 
advertising

We’ve cut emissions, energy consumption and waste. But no trees.

Our new FibreGreen paper range is made with responsibility in mind. Using only 100% 
recycled materials, with a minimum of 70% post-consumer waste. Not only that, it meets 
FDA requirements for food contact and is stronger, brighter and cleaner than rival papers, 
so it’s as helpful for your customers as it is for the environment. Bad news for lumberjacks. 
Good news for trees.

100% more paper. 100% more trees.

Paper. It’s our business. And it’s important for yours. So we should use it responsibly. That’s 
why our new FibreGreen kraft paper is made from 100% recycled materials. Using no virgin 
wood fibres and providing a minimum of 70% post consumer waste. What’s more, it’s 
stronger, cleaner, and brighter than its rivals. So you can satisfy your customers as well as 
your conscience. But don’t wait too long to try FibreGreen. After all, it doesn’t grow on trees.

..................................................................................................................................
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BT

Online video script (extract) We live in a world driven by information. Data volumes are increasing exponentially, forcing 
organisations to rethink the way they do business.

Customers expect more, and demand faster resolution of issues – however complex. 
Regulatory compliance requirements are increasing. Staff productivity must rise to meet 
these demands, through intelligent working processes that achieve more with less. And 
return on investment is paramount, as companies look to squeeze every last penny out of 
existing resources. 

At BTiNet we create a world networked around you. Where people are connected and 
collaborating, to improve productivity - and drive profits.

Our unique range of convergence solutions help organisations maximise their operational 
efficiencies, generating real, lasting cost savings across the board.

See what BTiNet can do for your business, now and in the future. Contact us now to learn 
more about our convergence solutions.

BTiNet: Create a world networked around you.
..................................................................................................................................
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PORK FARMS

Product marketing 
concepts

Most supermarkets today seem to contain mystery meat. We don’t know where the meat 
comes from or how the animal was treated. Worst of all, it tastes bland.

That’s why Marks & Spencer is introducing this new range of pies. Made in Shropshire, 
using meat from animals reared on our approved farms especially chosen for their 
excellent animal care credentials.

These pies are all really generously proportioned and have fillings that are slow cooked for 
better flavour and more tender meat. And the variants aren’t just beef or chicken – but 
exciting contemporary recipes like steak, chorizo and olive, minted lamb and butternut 
squash, or outdoors reared pork with caramelised Bramley apples and cider.

..................................................................................................................................
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SHELBY SUPERCARS

Product & investor 
launch materials

From Young Pretender to World Leader.

Shelby Supercars is a real-life American Dream. Founded in 1999 in Washington, it 
embodies Jerod Shelby’s spirit and determination, and is inspired by his unerring quest for 
excellence. As an early automotive and racing enthusiast, he had a vision – to create a 
world-class, American supercar manufacturer. This boyhood ambition has been achieved 
with spectacular results.
---------
No other production car on Earth can match the Ultimate Aero. It took seven years to 
create this beautiful beast. Seven years of craft and care, a diligence towards every detail, 
the obsessive dedication that perfection demands. The result is not only a supercar, but a 
piece of engineering history. 

The Aero’s twin turbo V8 engine delivers a mind-bending 1,183 hp and 1,094 ft/lbs of 
torque, making it the world’s most powerful production car. This raw power is caged inside 
a super-lightweight, aerodynamic shell, and controlled by the finest handling systems Earth 
has to offer. Such symmetry of superlatives is justified: the Ultimate Aero eclipses all other 
production vehicles before it, as the greatest production car ever made.

..................................................................................................................................
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AVAYA

Interactive multimedia 
script (extract)

I’m putting pen to paper as my email seems to have been met with a wall of silence. Which is 
more than I can say for your so-called television service. Every time I turn on, I’m greeted with 
a glass-shatteringly high-pitched squeal. Useful if I’ve lost a dog, but less so if I want to watch 
Eastenders. Then a fuzzy screen says hello with its loud, ear-vandalising hiss. Call me picky, 
but between this and the Champions’ League, I know which I’d prefer. I pay for TV, not torture. 
So, please get someone round here ASAP and switch me back on, before I succumb and tell 
the enemy everything (before giving them my business).

You’re through to the Fixnone’s support centre. How can I help?

I’d rather be publicly pulled naked over broken glass, then thrown in a bath of sea water whilst 
listening to Westlife’s greatest hits, than use Fixnone’s. 

Attempting a new world record for the longest time taken to fix a TV set. Do not use Fixnone’s! 
The most idle, braindead waste of skin on God’s Earth.

“Day 21. Still no reception. Numerous attempts at establishing contact with Fixnone’s have 
failed. Starting to think I’ll be found dead on the sofa one day. These fuzzy lines and hissing 
the only evidence that I was ever alive. Will they ever respond? Do they care? Can I be 
bothered to find out?”..................................................................................................................................



Lucas Jones
Creative & Business Writing 13

LOGICALIS

Product marketing collateral ENTERPRISE IT IS AT THE POINT OF INFLECTION: WHERE NEXT?

Today’s IT environments are constrained and complex. Yesterday’s reactive investments 
have created technology silos that are costly and inefficient to manage today. Tomorrow’s 
progressive solutions present challenges too. Convergence is bringing new and existing 
technologies together, while virtualisation only accelerates data growth and network traffic.
Now is the time for a strategic response. HP Converged Infrastructure provides the 
platform: Logicalis makes it work for you. Start your migration to a stable, streamlined and 
seamless IT environment.
----------
IN BUSINESS AND I.T., CHANGE IS THE ONLY CONSTANT

Now more than ever, I.T. is a catalyst for business change. As people and information 
connect faster, collaboration and opportunity thrive in real-time. The possibilities evolve 
daily; the attendant challenges aren’t far behind. 
HP Converged Infrastructure helps enterprise realise the potential of optimised IT. With our 
unique experience of HP solutions, Logicalis can support you in reducing IT costs, while 
improving IT productivity, utilisation, security and reliability. 

HP CONVERGED INFRASTRUCTURE: CONFIGURED TO ADVANCE YOUR BUSINESS..................................................................................................................................
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ROBERT HALF RECRUITMENT

Brand marketing Ever get the feeling you’re being short-changed on your skills? That the grass somehow seems 
greener for others, as if they know something you don’t? Then it’s time to talk to us. At Robert 
Half we’ve been providing financial career advice for over 60 years. So it’s fair to say we know 
something too. Our market information and thought leadership ensure you stay one step 
ahead of your peers, and reap the rewards and opportunities you deserve. 

-----------

Happy at work? Congratulations. You’ve got the most valuable reward a job can bring. But the 
trouble with happiness is that it’s subjective. It can’t be measured. It’s only relative to the job 
you are doing right now. And that’s why it’s still important to know what other opportunities 
are out there. 

At Robert Half we make around 12,000 happy UK finance professionals even happier, every 
year. With exclusive access to over 400,000 of the UK’s leading client companies, no one is 
better equipped to bring the best roles straight to you. 

Why not see how we can put a smile on your face?

..................................................................................................................................
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YIN YANG TOWELS

Product marketing
launch support

Yin Yang towels are made for people who like to experiment. Rough and hard on one side, 
soft and sensual on the other, they offer a perfect drying experience to suit your bathroom 
mood.  Leaving you to focus on the bedroom.
--------
The new Yin Yang towelling range puts the fun back into the bathroom. Choose a hard, 
coarse rub to stimulate the senses, or a soft, smooth massage to ease you into your 
evening. Either way, you’re guaranteed a drying experience to remember. 
---------
Our new Yin Yang towels are hard and coarse on one side, and soft and smooth on the 
other, to rub you up the right way every time you dry. Perfect for those who like a bit of 
adventure in the bedroom.
----------
Our new Yin Yang towel range is made for people who like to keep their options open. With 
hard, rough fibres on one side, and soft, smooth fibres on the other, it guarantees a perfect 
drying experience - whatever your mood.
----------
Life is better when you have the freedom to choose. Even the small things can make a big 
difference. Like our unique new Yin Yang towels. Hard and coarse on one side, and soft and 
smooth on the other, they guarantee a perfect drying experience, whatever your mood.

..................................................................................................................................
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CHORDIANT

Print advertising The best bet for a winning customer experience. 

Collecting customer repayments is a difficult task. Keeping them happy while you do so is 
more difficult. Chordiant’s Collections Manager software helps you do both. Its unique Next 
Best Action (NBA) analytics predict the best available solution for every individual customer 
and contact point. All done in real time. So you don’t have to gamble on great customer 
experience. 

Chordiant Collections Manager. Beat the odds.

..................................................................................................................................
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DETICA

Careers website Build our future around yours. 

Detica is a place where you can find, rather than lose yourself. A  Detica career is different 
from others in the industry, in its level of responsibility, client contact, variety, and support. 
These differentiated capabilities enable us to compete with great success in the UK, and 
provide a platform for ongoing international expansion. 

We’re doing everything we can to make a difference. And if you’re with us, we’ll give you the 
chance to make one too.

..................................................................................................................................
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SHEEPSKIN HOLIDAYS

Brand marketing Come and share the secret of Sheepskin, and discover holiday homes laced with a little 
magic. Where your only neighbour is Nature, and beautiful, intoxicating views. Where you 
can sink into simple pleasures – whether stretching out across soft fur rugs and 
smouldering log fires, or letting your senses stroll across a rustic, tranquil landscape. 

Whatever your wish, you’ll find space to think, to breathe, to recharge. All within a world in 
harmony, using natural materials, local produce, and inspired by local people. A world you’ll 
want to escape to, again and again.

..................................................................................................................................
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TOSHIBA

Corporate website TECHNOLOGY LEADERSHIP – TODAY AND TOMORROW

At Toshiba we’ve built a reputation for quality, reliability and innovation; as well as delivering 
expert service and support. We pride ourselves on helping businesses reduce downtime and 
improve productivity.

For more than 125 years, Toshiba has set new standards in technology development. Today 
we are known around the world for our cutting edge televisions, laptops, DVD players, drives, 
and supporting electronic devices.

With over 30 R&D laboratories and over 300 subsidiary companies, our passion for 
technology leadership has resulted in many world firsts. This sustained success is based on 
fulfilling the business goals and concerns of today’s business customers. The resulting 
technology sits at the heart of every notebook on the market.

..................................................................................................................................
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BROCADE

Kinetic video teaser 20% of enterprise applications are now virtualized 
Networks must rethink their entire design to cope
Unify your infrastructure
Configure new switches automatically
Intuitively direct data to the right applications
Boost scalability and performance
Drastically cut management time
With a dynamic, flexible data center
You can lay the foundation for business transformation
Shift to the new paradigm in enterprise IT
Save power without sacrificing performance
Converge multiple traffic to one robust platform
Manage the network demands of today
And find fresh opportunities tomorrow
Streamline data center virtualization 
And protect your existing IT investments
We have a unifying vision and strategy
Driven by innovation, and not limitation.

Brocade One...................................................................................................................................
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WESTFIELD SHOPPING CENTRES

Marketing launch support Share the showpiece of shopping. 

London’s new Westfield Centre is an inspiration in size and setting, creating the irresistible, 
iconic retail environment that London deserves. Our 43-acre site spans 9 postcodes, all 
under one spectacular, undulating roof. 

5 anchor stores are supported by over 265 retailers as part of ‘The Village’, 40 of which are 
luxury and designer brands. To break the journey, we have almost 50 places to eat on-site, 
including a pedestrianised street of restaurants and bars. 

It’s the next generation of shopping, an experience unlike anything UK consumers have seen 
before. And we’d love you to be part of it.

..................................................................................................................................
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HEINZ

New product 
development stories

It’s messy on the move. 

I love the taste of Heinz tomato ketchup. There’s always a bottle in my fridge! But I’d only eat it 
at home – it’s too messy to use anywhere else. I can’t seem to use it without it going 
everywhere. At the hot dog stand, in the cafe, having a picnic – it always ends up on my hands 
or down my clothes. And a napkin isn’t enough – it’s still sticky afterwards and sometimes 
leaves a mark. Can I get more precise portions, like a toothpaste tube or a jar that I could 
spoon it out from? To keep me clean!

---------

It’s from a dirty factory.

Heinz tomato ketchup is the biggest and best-known ketchup on Earth. But size isn’t 
everything. To many people, biggest also means mass-produced, without love or care, as 
quickly as possible, using industrial processes and cheap ingredients. It’s time to put quality 
before quantity. A ketchup that takes time to make, crafted from fine ingredients, lovingly 
prepared like your Mum’s own. 

..................................................................................................................................
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BIRMINGHAM CITY COUNCIL

White paper The pilot programme proved more successful than was originally thought possible. Change 
Agents were now at the forefront of our transformation programme and were delivering 
real, measurable results. 

Savings in the region of £2 million were achieved in the first year of the project versus that 
previously spent on external consultants. We also avoided the need to make an estimated 
six to eight permanent hires for specific projects, saving £200,000 in recruitment and 
training costs. 

The Programme has captured the imagination of some leading lights within both public 
and private sectors, and generating interest from other councils. For many years the 
Council has strived to become a truly equal opportunity employer. In-Source has helped 
eradicate some of the glass ceilings that still exist within the organisation.  Combined with 
an emphasis on community-based outreach recruitment events for entry level posts, this 
has helped ensure our organisation is representative of the community we serve.  

..................................................................................................................................
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FISH4.CO.UK

Brand advertising & 
marketing collateral

From IT to accountancy, construction to catering, or sales to secretarial. Fish4 can find the 
right job for you. 

Every day we comb your area, searching for the latest opportunities. We’ve got jobs from this 
newspaper, and many, many more. In fact our listings are larger than anyone else’s. And 
they’re all just a click away, twenty-four hours a day.

-------

The most comprehensive local selection anywhere, our listings are updated day in, day out, 
and are at your fingertips. We’ve got cars from this newspaper and many more besides. So 
whether you’re after a 4x4
off-road or a racy two-seater, the chances are that your next wheels are waiting online with 
us. 

Visit the local website and put yourself in the driving seat.

..................................................................................................................................
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CISCO SYSTEMS

New product launch:
B2B and B2C communications

High quality voice solutions to suit any budget.

Cisco Flexity is the first VOIP solution that delivers the quality of on-site PBX and a dedicated 
national exchange network, together with the extensive flexibility offered by a ‘per seat, per 
month’ pricing system.

Powered by Voip.co.uk, our simple, fast and secure solution provides ISDN quality and reliability 
at IP prices. What’s more, it presents zero financial risk for your business and zero upfront 
investment for your customers.

Through VOIP.co.uk, we have invested heavily in exchanges which enable a private connection 
and so provide the very highest quality of service. When combined with our market-leading 
hardware products, the result is quite simply a superior VOIP solution. 

Find out how Cisco Flexity can increase your sales opportunities by creating a more dynamic, 
intelligent voice experience.

..................................................................................................................................
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ST. JOHN’S AMBULANCE

Lead management 
communications

It’s your turn to give us a health check.

The new 2010 St. John’s Ambulance catalogue is coming, and will feature the best first aid 
and health and safety supplies for your business. But in order to help us maintain your 
health, please spare a minute to help with ours.

We are passionate about every penny donated to us, and about spending it in the most 
effective possible way. So we want to be sure that each and every catalogue that we send 
out goes to its rightful home – businesses that need us, and value our supplies. By 
properly targeting our customers we save money and resources. Which is good for our 
health, and the planet’s.

You can help us do this better by telling us what you want. Either complete and return the 
attached form, or preferably visit your own personalised URL. By giving a little of your time, 
more people can benefit from ours. We appreciate it.

..................................................................................................................................
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HENNESSY

Brand messaging 1765. La Maison est fondée – a blend of aristocratic Ireland and savoir-faire spirit. 
Hennessy has remained true to its founder’s principles ever since, its strength, superiority 
and craftsmanship proudly proclaimed through the Bras Armé. Like the first Eaux de Vie, 
and the ancient Charente vines, it has conspired to create something yet more special, 
more precious, a beauty beyond Cognac. Daring to dream, the spirit of Richard Hennessy 
beating in its heart. 

..................................................................................................................................
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TOSHIBA

Monthly B2B & B2C
product launch activity

BETTER FOR YOUR BUSINESS

New Satellite laptops: Ready for business.

Introducing a new platform designed specifically for your small business customers. 
Following their success in the consumer market, Toshiba Satellite laptops are now available 
for business users. With three models to choose from, now everyone can get their hands on 
great-value, high-quality mobile computing. 

Featuring high-resolution TruBrite® displays, multimedia functionality and a stylish design, 
these laptops deliver power and performance that fulfil your business needs.

Netbooks: Performance has never been so portable.

Toshiba’s ultra-thin, light netbooks are ideal for web-browsing on the move, while impressive 
multimedia features give them the versatility to perform a variety of essential home office 
tasks. The NB250 now features a new Intel® Atom processor for optimised performance and 
a battery life of up to 9 hours. With a high-resolution TruBrite® display and an ultra-
lightweight, stylish design, it provides great computing performance wherever you go.

..................................................................................................................................
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FIRST DIRECT

Recruitment advertising Words are wonderful things. They’re how we’ve built our business – by talking to people 
(and listening) in a way that makes them happy, knowledgeable, secure and inspired. We 
believe that words are special, and so are the people who use them well. It doesn’t matter if 
you don’t know much about banking, or numbers. If you can use words to communicate 
then you should talk to us about a career where you’ll be supported, trained and part of a 
family that respects and rewards your contribution to the full. To discover more, have a word 
with www.firstdirect/words 

..................................................................................................................................
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BROCADE

Brand marketing 
communications

Optimise network performance – now and in the future.

Is your network on its knees? Today’s information-intensive world is placing huge demands 
on IT infrastructures, as they struggle to manage ever larger data volumes. The resulting 
impact on performance and reliability can create a lack of confidence in the network to 
deliver. If this sounds familiar, it’s time to talk to us.

Brocade’s extraordinary, edge-to-core IP networks get more from your existing investment by 
increasing the reliability and stability of your existing data centre. By working together we can 
optimise your network performance, now and in the future.

At Brocade, the network is our business. Mission-critical enterprises rely on our data-
intensive, high performance applications to help them achieve their network moment, every 
second of the day. 

Brocade’s leading-edge technologies power no less than three of the world’s largest internet 
exchange processors – in Amsterdam, Germany and London - where network speed, 
performance and resilience is crucial. 

..................................................................................................................................
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HITACHI DATA SYSTEMS

Event communications Celebrate being part of a world-class team.

At Hitachi Data Systems we realise the value of partnership, and its role in business 
success. We’d like to thank you for being part of ours. To celebrate, and as a token of our 
appreciation, we would be delighted if you would accept our invitation to a very special 
event:

The Hitachi Partner Day 2010!

Taking place on 23rd June at our Executive Briefing Centre, Sefton Park, Stoke Poges, it 
promises to be a memorable occasion and a great opportunity for you to mingle with 
industry peers. We’ll share our vision for the future of Hitachi Data Systems, followed by a 
delicious BBQ and the chance to cheer on England as they take on Slovenia in the World 
Cup.

We look forward to welcoming you to the Hitachi Partner Day. But hurry – places are limited 
for this exclusive event, so make sure you don’t miss out! Register now for your unique 
ticket - and get ready to take your seat!

..................................................................................................................................



Lucas Jones
Creative & Business Writing 32

COPAS

Brand & packaging 
communication

Very, very special turkeys.

‘ I’ve always said (probably a few too many times) that turkey is “the most important part 
of the most important meal of the year.” A special Christmas dinner demands a special 
turkey. And I believe our turkeys are very, very special. We rear only selected traditional 
breeds in our open, airy barns. We raise them to full maturity for a dense, delicious 
texture. We pluck by hand and hang the birds for at least ten days in the traditional way, 
to guarantee a rich-tasting, succulent meat. We never cut corners. Because I don’t want 
my customers to be satisfied. I want them to be ecstatic! ‘ 

..................................................................................................................................
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FARRETTI PIZZA

Promotional literature 
and menu

A Farretti pizza is a very special creation. Each one is home-made individually, using the 
highest quality ingredients, and delivered to your door with love from Italy. But although 
Italy is the home of great pizza, it wasn’t always that way. 

Margherita pizza gets its name from Queen Margherita, who ruled Italy in the late 19th

Century.  During a tour in 1889, the Queen and kept seeing people eating the popular flat 
bread. She tried it, and before long she was hooked! Which was a bit awkward as Queens 
weren’t supposed to eat that sort of thing. 

She instructed Rafaelle Esposito, a pizzeria chef, to bake her some pizzas fit for a Queen. 
Rafaelle needed no other encouragement. The Queen was popular and he wanted to 
bake her the very best. And so the Margherita pizza was born – topped with tomatoes, 
mozzarella, and fresh basil to represent the colours of the Italian flag. We mere peasants 
still enjoy it today!

..................................................................................................................................
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CLAIM EXPERTS

Company communications 
relaunch

Let us take the strain out of your claim.

Claim Experts are professionally qualified insurance loss adjusters. Tackling the claims you 
least expect, and that can’t always be planned for.

For over 10 years we’ve helped private and commercial policyholders win even the trickiest 
of insurance claims. We cover a wide range of insurance policies, and can represent you 
every step of the way - from loss assessment to final claim negotiation. We handle fire and 
perils claims, all types of liabilities, vehicle theft, disability claims and many other insured 
contingencies.

We speak to your insurers or their loss adjusters on your behalf. If you have a problem with 
or have been denied a claim, we can resolve it for you. Whatever the challenge, our 
mission is simple: to get you the best settlement you deserve.

Claim Experts. Experts in the unexpected.

..................................................................................................................................
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HITACHI DATA SYSTEMS

Management video 
script & presentation

Today, we live in a world driven by data. Data volumes continue to grow exponentially. User 
demands become increasingly complex.  And businesses across the world face ever-greater 
challenges to make information more available and secure for their customers. Much of this 
growth is coming from unstructured data, as companies keep more digital files and store them 
for longer periods of time. This is a big problem for IT departments, as they struggle to cope 
with the explosion of information, and how to organise it.  Infrastructure server numbers are 
spiralling - and currently over 70% of IT budgets go towards maintaining them. 
------------
This has led to the rise of virtualisation as a mainstream technology. But this itself brings new 
issues. How do you manage virtual servers? How do you scale? How do you stay responsive and 
agile? And how do you make Virtual Machines sustainable in an uncertain economic climate? 
The answer lies in transformational IT solutions that bring a whole new approach to data centre 
flexibility and efficiency.
-------------
Data drives our world, and information is the new currency. We have achieved yet another 
technological milestone, as we work together to deliver our vision that IT must be virtualised, 
automated, cloud-ready and sustainable.  These are exciting times for all of us at Hitachi Data 
Systems. I hope you will make the most of them, and I wish you luck in bringing the next 
generation of our storage technologies to the forefront of our customers’ infrastructures.

..................................................................................................................................



Lucas Jones
Creative & Business Writing 36

BROCADE

Google Adwords Multiple traffic types
Managed by a single network
Convergence from Brocade
www.thenetworkmoment.com
Enterprise IP Networks
For mission-critical security
Greater flexibility for less cost
www.thenetworkmoment.com
Extraordinary IP networks
Extraordinary TCO savings
Make it happen with Brocade
www.thenetworkmoment.com
Optimise your servers
From top-of-rack to end-of-row
Extraordinary IP from Brocade
www.thenetworkmoment.com
Brocade FastIron Super X/SX
Intelligent network-edge switches
For more reliable IP infrastructure
www.thenetworkmoment.com..................................................................................................................................

Bespoke IP networks
To optimise your data centre
Time to turn to Brocade
www.thenetworkmoment.com
Edge-to-core IP networks
Designed for your individual needs
Your moment is now
www.thenetworkmoment.com
Optimise IT infrastructure
Save space and power
While improving performance
www.thenetworkmoment.com
Intelligent IP networks
Make your moment possible
With IT solutions from Brocade
www.thenetworkmoment.com
Brocade IP solutions
Improve network performance
Reduce total operating cost
www.thenetworkmoment.com
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EVERYMAN CANCER CHARITY

Brand building website Welcome to Everyman – the place where every man can find out all he needs to know 
about testicular and prostate cancer. Whether you’ve found something suspicious, are 
not quite sure, or simply want to learn more, we’re here to help.

Everyman is dedicated to winning the fight against male cancer. But we can’t win it on 
our own. We rely on your continuous voluntary support to help fund our life-saving 
research. 

It’s easy to join us. Whether you take part in one of our numerous events, organise your 
own, or get your company involved, you can be sure that you’re playing a key role in our 
mission to stamp out prostate and testicular cancer for good.

Prostate cancer affects 30,000 men a year, and testicular cancer is the most common 
cancer to affect men aged between 20 and 45. We can’t hide the facts, but we won’t 
hide in fear of them either.

..................................................................................................................................
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KENCO

New product 
marketing support

Costa Rica. 

From the fertile, volcanic soils of Costa Rica comes this rich, full-bodied coffee. Gently 
intense, with low tones of chocolate and vivid top notes of spice. 

Colombia. 

A seductively smooth coffee with gentle hints of vanilla and a velvety finish. Its aroma is 
quietly complex with light orange notes softening towards cocoa in the cup. 

Brazil.

An intense, heavy-bodied cup with powerful overtones of cocoa and hazelnut from the Bahia 
region of Brazil. Our strongest, deepest roast.

..................................................................................................................................
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LEARNING TECHNOLOGIES

Exhibition E-marketing As a learning and development professional, we wondered if you would be interested in 
attending two FREE concurrent exhibitions – Learning & Skills, and Learning Technology.

For the first time, you’ll have the chance to join over 4,000 of your peers at the largest and 
most extensive exhibition of its kind in Europe. Last year’s Learning Technologies event 
attracted 4,250 visitors alone, and we are expecting 6,000 people to attend this year’s 
combined event. Everyone who’s anyone in the learning and development industry will be 
there, and we hope you will be too!

It’s not just about big numbers. You’ll be able to bring yourself up to speed with the latest 
innovations and improvements in areas such as performance management, organisational 
and leadership development, e-learning, and emerging trends like mobile learning. A 
wealth of knowledge, under one roof.

..................................................................................................................................
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PSION

Product promotion campaign MEET THE PSION EP10: YOUR DURABLE PDA

Since 1980, adaptive ingenuity has been hard-wired into everything we’ve ever built. Today, 
nothing’s changed – it’s what pushes to us innovate mobile computing solutions that 
transform the way you work.

Now, the all-new Psion EP10™ proves our pioneering spirit still delivers. No other mobile 
computer packs full-sized functionality and durability into such a handy, ergonomic device.
It’s the market’s most complete enterprise PDA.

EP10 gives your mobile workforce all the uncompromised performance of our premium 
industrial handheld devices – in a more affordable, compact form. There’s no better fit for
users looking to work harder and smarter in the field.

Until now, businesses like yours have had to compromise when choosing the right mobile 
solution for field-service workers. Consumer-level hardware can’t cope with harsh weather 
or environmental conditions. And specialized rugged handhelds are often too costly or big. 
With the Psion EP10™, you can equip users with the industry’s most durable and complete 
PDA – because it’s built on the same core technology that powers the Psion Omnii™ family.

..................................................................................................................................
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KERRY SMITH SOLICITORS

Business launch 
communication

A firm for today’s family.

KJ Smith Solicitors is a legal firm specialising in family law. We believe that the best results 
come through proper understanding, practical solutions, and prompt action. As we are 
specialists, we are responsive and flexible to every single client. At all times we shall 
endeavour to provide you with a tailor-made service to meet your particular needs, offering 
you continual advice and support throughout.

We can’t take away the pain when a family breaks down - but by offering an efficient, 
approachable and professional service, we can help ease it.

Modern family life is an increasingly diverse entity, and family law must be as dynamic as 
the families it represents, by understanding and responding to your individual needs. We 
are a flexible firm for the real world, a friend to talk to and an expert to act for you. We can 
shape ourselves to fit any situation, and believe that’s what makes us better.

..................................................................................................................................
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PSION

Global brand campaign 250 acres of industrial port facilities
40,000 containers in-transit every day
1 rugged mobile computing solution to track inventory and reduce dispatch cycle times
That’s adaptive ingenuity at work.

The working environment in ports and yards is one of the most uncompromising around. Huge 
cargo volumes and demanding inventory checks continue 24/7 in all weathers, and 
everything must be processed accurately to avoid costly delays.

By learning from our customers’ experiences, we use our ingenuity to develop rugged 
handheld mobile devices that help them get the job done. 

Take our 7535 G2: it’s built to withstand temperatures as low as -14°C and drops from as 
high as 1.8m. It has large buttons for easier use with gloved hands. And its IP65-rating 
guarantees protection from water and dust. 

That’s why many of the world’s busiest shipping facilities trust our real-time wireless solutions 
to accelerate vessel turn-around and automate container locations, improving operational 
efficiency across the entire yard.

..................................................................................................................................
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THE BRITISH ARMY

Recruitment advertising Before we rebuilt the hospital, I had to rebuild morale.

You need more than A Levels to be an Army Officer. You need confidence, courage and 
commitment. But perhaps more surprisingly, you also need humility, compassion, and a 
general empathy with your soldiers.

If you think you have these qualities, or want to learn how a 4-year Officer commission will 
help you develop them, contact us for a free Army Officer Careers Guide.

..................................................................................................................................
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HITACHI GLOBAL STORAGE 
TECHNOLOGIES

Product messaging document Hitachi Global Storage Technologies is driven by innovation, creating pioneering hard drives for 
the digital age. Our world-renowned R&D heritage has enabled us to create a product portfolio 
that’s unsurpassed in the industry. Built on the impressive heritage of Hitachi and IBM we are 
positioned at the heart of the hard drive evolution; delivering a customer focused and full 
service approach to everything we do. By leveraging advanced technologies we ensure high 
performance and quality throughout our products. 

Pioneering
Hitachi Global Storage Technologies was founded by two companies at the heart of hard disk drive storage 
evolution: Hitachi and IBM. This impressive pedigree inspires an innovative spirit that runs through everything we 
do today.
Diverse
Hitachi GST’s comprehensive range of hard drive solutions are deployed across a wide variety of environments. 
From small form factor products to data-intensive enterprise, we have the product for your needs. 
Future-facing
Long recognised as a leader in disk drive development, Hitachi GST have been responsible for a number of 
industry firsts. Driven by a passion for innovation, we constantly pursue improvement through discovery and 
development of new data storage technologies. 
Ethical
We strive for ways to produce more power efficient drives without compromising quality or reliability, using less 
power and creating less heat and noise. All Hitachi GST products conform to the highest industry standards –part 
of our ongoing commitment to a sustainable society.

..................................................................................................................................
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SHELBY SUPERCARS

New product 
positioning concepts

Perfection is all about balance. 
It’s a belief held by luminaries of science and arts throughout time. That a perfect state is 
achieved when all contributing elements are in perfect balance with one another. It’s 
shared throughout science, mathematics, art and design. And at SSC, it’s our DNA.

Be part of a masterpiece.
Very rarely, perhaps once in a generation, genius is created. Something very special, set 
apart from its peers. Welcome to SSC. The fusion of engineering expertise and design flair. 
The heritage of raw American power and beautiful European aesthetic. Power never looked 
so beautiful.

Automotive alchemy.
Throughout time, Man has been fascinated by alchemy. The creation of something 
precious, made possible through the amalgamation of elements. It sets our hearts racing 
and shapes our laws. It writes our history and determines our future. And most important 
of all, it enables us to believe. SSC are today’s alchemists. Automotive alchemists. Fusing 
science, performance, design, and engineering to create something greater than the sum 
of its parts. And now we’re asking you to believe.

..................................................................................................................................
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SHELBY SUPERCARS

New product 
positioning concepts

Leave a legacy.
Every man needs a legacy. A defining purpose to his existence. It’s what you leave behind 
that counts. The mark you make. It’s what you’ll be remembered for. Create it with SSC.

Welcome to the dream factory.
What defines your automotive dream? Is it where unbridled raw performance is harnessed 
by inspired design? Where function and form combine seamlessly with soul and 
seduction? And where the result defies logic, reason, or possibility? At SSC, we’re making 
your dream a reality.

Everything was impossible, once.
Once, the Earth was round. We’d never set foot on the Moon. And we never thought we’d 
build anything that could be seen from it. Man’s achievements have been dependent on 
his curiosity, his determination, and the unshakable belief that he will succeed in making 
the impossible, possible. Be part of another of Man’s great achievements – with SSC.

..................................................................................................................................



Lucas Jones
Creative & Business Writing 47

CABLE&WIRELESS

New product launch brochure STORM transforms your customer communications experience by unifying all inbound and 
outbound contact channels into one integrated system. Hosted, fully managed and 
compatible with your existing infrastructure, it allows you to effectively and consistently 
reach customers in the way they prefer. 

Personalised, contextualised messaging and ‘out of the box’ convenience give you the 
flexibility you’d expect from Europe’s largest interactive multimedia communications 
platform. Plus, our all-inclusive, pay-as-you-go pricing structure means you can buy the 
combination of software, services, and support that best suits your needs.

The power of personalisation

STORM’s streamlined, automated service allows you to personalise communications for 
any number of customers. As well as experiencing the benefits of seamless inbound 
communication, you can track and record responses in real-time, to ensure maximum 
return on your investment.

Get the most out of every customer interaction: by building partnerships, increasing loyalty 
and driving sales across your organisation.

..................................................................................................................................
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CHARITY LINK

Website relaunch Charity Link offers an ethical, honest and professional donor recruitment service. By 
harnessing the power of partnership, we create committed, effective Direct Debit donors 
for the long term. 

Our open and inclusive approach has helped nurture relationships with over 50 charities 
across the UK, and secure almost half a million new donors in the last five years –
consistently delivering on time and within budget. We care about our clients, we’re proud 
to work with them, and our valued staff make it possible.

With Charity Link you get a level of service that is second to none. We care about our 
clients, their causes, and the quality of service we provide. All our fundraising staff receive 
first-class independent training and support, before joining an incentivised pay structure 
that rewards extra effort and gives our clients the quality control and commitment they 
deserve. 

..................................................................................................................................
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KETTLE STUDIO

Company launch materials Finding creative solutions to complex problems is what gets us out of bed in the morning. 
And sometimes, what keeps us awake at night. Give us a nice cup of tea and a brief for 
visual communication, and we’re happy. After all, we love what we do.

As our name suggests, we’re rather different from other animation studios. Although we’re 
specialist, we’re not niche. We’re infatuated with all media and technology, wherever we 
find it. It feeds our souls, rattles our brains, quickens our pulses. The way we see it, the 
more we know, the more we grow. And the quality of our work grows with us.

This makes us greedy. We’ll handle all the media you can throw at us - and hand you back 
flexible, cost-effective solutions with our love.

We’ve swapped sushi and smog for stunning scenery, a lovely old market town on the river, 
some exceptional pubs, and the chance to see tractors. We don’t fit the industry 
stereotype, but at Kettle being different is in our DNA. It’s what makes us curious, 
innovative, and it’s why we do things better.

..................................................................................................................................
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PSION

Channel product launch guide MODULAR PERFORMANCE: BUILT AROUND YOU
Introducing the new OMNII™: the first of our next-generation, rugged computers to be 
developed, designed and delivered using our Ingenuity Working approach. Using insight 
from our customers and input from our partners, OMNII represents the most adaptable 
handheld platform in our history. It’s the first product built with Open Source Mobility, and 
for us, it’s the future of industrial mobile computing: always fit for purpose, whatever your 
customers’ needs.

HELP YOUR CUSTOMERS GET THE JOB DONE
With 22 expansion modules and support for over 280 configurations, OMNII gives you a 
uniquely flexible customer sales proposition. Uniquely modular by design, it gives 
customers substantial processing power in a highly versatile product platform that they 
can upgrade quickly in the field. 

OMNII gives customers the freedom to buy exactly – and only - what they need to boost 
task productivity. They can simply add new technologies as and when they need them, with 
minimal risk or costs. So, you get to profit from additional revenue opportunities, realised 
through post-purchase sales of additional hardware plug-ins and software applications. 
Together we can deliver the right solution for every customer and boost your sales with a 
uniquely flexible product, that’s always fit for purpose inside four walls...................................................................................................................................
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COMMON ESSENCE RECRUITMENT

Website & 
promotional material

Common Essence isn’t just a fancy name. It’s what drives us. 

The media and advertising industry is relatively small. It shouts so loudly because 
everyone in it understands that powerful communication drives business. A creative art 
director spends his day very differently to a media buyer, but ultimately both pursue the 
same commercial goal. It is their common essence, it unites an industry. And it’s our job 
to recruit it.

Finding this common essence takes time. CVs are important but they’re a bit like reading 
the plot for a film without watching it – you get the bones of what it’s all about, but you 
don’t relate to the characters. For this reason we get to know you, to make sure we can 
find you the role you’re really suited to. We won’t pressurise or influence you, we’ll just 
offer impartial advice and opportunities. After all, you spend more time at work than you 
do anywhere else. You might as well enjoy it.

..................................................................................................................................
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EMULEX

World Cup 2010
promotional partner website

Have you got what it takes to finish top of the league?

The World Cup is almost here! As the countdown to kick-off approaches, we’re asking all 
our partners to turn pundit – with the Emulex International Football Forecaster 2010! 

Everyone has their own opinion on the teams they think will perform on the big stage. 
Think yours is better than the rest? The IFF2010 is your chance to find out! Log your 
predicted score for every game and every round of the tournament - then go head-to-head 
with your rivals to see who comes out top of the league. Put your reputation on the line 
against your colleagues, and take on all-comers from the four corners of the UK.

Register now at www.emulexiff2010.com and you’ll be entered into a dedicated league as 
well as an overall Emulex IFF2010 league. Then come back to log your predictions and go 
head-to-head to determine who has what it takes to finish top of the league! 

..................................................................................................................................



Lucas Jones
Creative & Business Writing 53

BONIO

Brand packaging 
support

Unlike most other snacks, every Bonio biscuit is oven-baked. Which means that as well as 
being just about the tastiest biscuit around, Bonio also gives your dog the nutrition he 
needs. This baked-in goodness keeps teeth clean and white, and gives them the strength 
they need for an active and healthy life, every day.

..................................................................................................................................
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GUINNESS

Pop-up retail promotions What makes a Guinness pop up occasion?

It's about merging the interactive energy of the pub with the relaxing warmth of home. Creating the 
craic, good times with good friends, people that mean something to you, drinking partners but life 
partners too. It's a buzz but not in a quick-fix kind of way – it's more about that warm feeling you get 
from really being on the same wavelength as someone. It's relaxed but it's not boring, a privilege but 
not exclusive, filled with sheer appetite for life.

It's the ultimate in urban communion – people coming together in a stylish environment, 
anticipating that something exciting is about to happen. It's affluent - spacious and reasonably 
minimalist, but welcoming - comfortable and 'lived in'. 

A big open plan living room, lined with plush black carpet. A glass dining table, with black stools with 
white metal legs. A black bold fridge, SMEG probably. Big black leather armchairs that you sink into, 
that wrap themselves around you like velvet. White rugs in front of a roaring open fire. Big plasma 
telly on the wall. In front of the fire, a coffee table, made from solid oak wood painted black, sturdy, 
probably from the brewery. A couple of books on it, well thumbed, some DVDs and underneath, 
board games and playing cards.

The fridge is always full, and obviously with Guinness. A BBQ on the balcony, looking out across the 
city, the centre of summer entertainment. Hidden behind sliding patio doors. On the stereo, some 
easy tunes. To help things move along. Not intrusive to the occasion, just a backdrop to it...................................................................................................................................
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COURVOISIER

Advertising taglines Make your own mark. Mix a little magic. 

Time to mix things up. Good taste just got better. 

Take a mixed view of things. Set your spirits free. 

Lift your spirits. Welcome to the taste laboratory. 

Welcome to a mixed up world. Discover a new twist on taste. 

Create a stir. A kick in the glass. 

Unleash the secret. A different class of cognac. 

The evolution of good taste. Remix a classic.

..................................................................................................................................
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HOW CAN YOU FIND ME?
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